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“The Economic Outlook Breakfast provides
executives and professionals in Orange County a
comprehensive look at the economy and the state
of our business environment. It is one of the most
important events of the year providing participants
a unique local, regional and global perspective

on critical issues affecting the economy, and
delivering the information they need to make
critical decisions for the future of their business.
Every January | look forward to hearing the insights
of Dean Policano and value The Merage School as

the Center of the OC Business Community.”
— Mark Moehlman, Co-Founder & Principal,
The Wealth Management Network

F
FEATURED SPEAKERS DEAN ANDREW J. POLICANO OF THE PAUL MERAGE SCHOOL OF BUSINESS
AT UC IRVINE AND FORMER GOVERNOR OF MICHIGAN, JENNIFER M. GRANHOLM, AN EXPERT

/7

“Hoag Hospital Irvine is proud to be

a sponsor of the Business Outlook
Breakfast. Each year we receive
pertinent information about trending
topics and economic issues that impact
the healthcare industry. The analysis
and projections provided by the keynote
speakers are like no other in the County.
We encourage your attendance to this
business forecast to start your year off

with insight from the experts.”
- Robert Braithwaite,
Chief Administrative Officer,
Hoag Memorial Hospital Presbyterian

W.Irvinebusinessoutlook.com - 949.660.9112




KEYNOTE SPEAKER
ANDREW J. POLICANO

7z Andrew J. Policano PhD
/ Dean, The Paul Merage School of Business, UC Irvine

N

Andrew J. Policano has been dean of The Paul Merage School of Business at the
University of California, Irvine, since August 2004. In his first six years as dean of the
Merage School, more than $50 million has been pledged to support the School’s vision
and mission. The School has hired 20 faculty members, established 11 new chairs/
professorships and is planning to add a new facility. The Paul Merage School is highly
recognized and acclaimed. In many rankings of business schools by a variety of media
outlets, the School ranks among the top 5 to 10 percent of accredited schools in the
U.S. In 2009, the Financial Times, U.S. News, and Business Week ranked the placement
of MBAs at Merage at No. 1 in the U.S., above Harvard, Wharton and Kellogg, with 92
percent of Merage students placed by 90 days after graduation.

Policano has a long and varied experience as an academic leader. Prior to arriving at UCI,
he was dean of the University of Wisconsin-Madison School of Business for 10 years.

At Wisconsin, he led major enhancements of the school’s programs and recognition,
including the development of the Executive MBA and Evening MBA programs. The
undergraduate program was ranked among the top 10 in the country, the MBA program
was ranked by Business Week in the top 25 and the business school’s endowment rose
from $6 million to more than $95 million. At Wisconsin, Policano also led the development
of the Fluno Center for Executive Education, which has 100 overnight guestrooms,
banquet facilities and state-of-the-art classrooms. The facility — which receives no state
funding and is financed through a combination of donations, bonding and program
revenues — was ranked No. 1 in the country for accommodations and food by the
Financial Times in 2005.

Policano has also served as dean of Social and Behavioral Sciences at Stony Brook
University, and senior associate dean of academic affairs and chair, Department of
Economics in the Business School at the University of lowa. He has a Ph.D. in economics
from Brown University and a B.S. in mathematics from Stony Brook University. His work
in macroeconomics has been broadly published, and he is an award-winning teacher.
Policano has also published numerous papers on the rankings of business schools and is
currently writing a book about academic leadership.

Policano serves on the board of directors of two public companies; is immediate past
chair of the board of AACSB International, which is the global accreditation society

for business schools; and is a member of the Investment Committee of the Orange
County Community Foundation, The Ernst and Young Entrepreneur of the Year Selection
Committee and the Forum for Corporate Directors Board Member of the Year Selection
Committee.
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KEYNOTE SPEAKER
GOVERNOR JENNIFER M. GRANHOLM
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Governor Jennifer M. Granholm
Former Governor of Michigan and Expert on Economic Recovery

Jennifer M. Granholm was elected governor of Michigan 2002. In 2006, she was re-elected with

the largest number of votes ever cast for governor in Michigan. As Governor, Granholm led the

state through a brutal economic downturn that resulted from a meltdown in the automotive and
manufacturing sectors. She worked relentlessly to diversify the state’s economy, strengthen its auto
industry, preserve the manufacturing sector, and add new, emerging sectors, such as clean energy, to
Michigan’s economic portfolio.

In addition to diversification, Granholm focused on creating jobs, attracting international investment,
improving education, and training Michigan’s workers to promote Michigan’s long-term economic
health. She pushed the state to double the number of college graduates and signed into law a
college prep curriculum for every high school student in Michigan in addition to some of the toughest
turnaround requirements for low-performing schools in the nation. In 2007, she launched No Worker
Left Behind, a program that gave unemployed and under-employed citizens the opportunity to attend
community college or technical school to receive training for high-demand jobs by offering state-paid
tuition to Michigan’s displaced adults. The program enrolled more than 147,000 people, with a 75
percent job placement or retention rate—the best results in the nation. Community college enrollment
in Michigan increased by 50 percent between 2000 and 2010.

Under her leadership, Michigan had the second highest rate of child health care coverage in the nation
despite the economic challenges. She received praise for her commitment to the cultivating new jobs
in Michigan. During her tenure as governor, the Michigan Economic Development Corporation brought
in almost 4,000 companies or expansions projected to create 653,000 jobs. While serving as governor,
Michigan was repeatedly named one of the top three states in the nation for business locations or
expansions and was twice recognized by The Pew Center on the States as one of the best-managed
states in the nation. According to the Gallup Job Creation Index, Michigan led the country in the
improvement of job market conditions between 2009 and 2010. Granholm was also a fiscal hawk—
cutting a greater percentage from state government than any state in the nation and resolving more
than $14 billion in budget deficits. For example, she eliminated 25 percent of state departments, shut
down 13 prison facilities, and reformed public employee benefits and pensions.

Prior to becoming governor, Granholm served as a judicial clerk for Michigan’s 6th Circuit Court of
Appeals. She became a federal prosecutor in Detroit in 1990, and in 1994, she was appointed Wayne
County Corporation Counsel. Granholm was elected Michigan’s first female attorney general in 1998.

Governor Granholm is a Distinguished Practitioner of Law and Public Policy at the University of
California, Berkeley. As a Senior Advisor to The Pew Charitable Trusts’ Clean Energy Program,
Granholm leads a national campaign that promotes clean energy policies that create jobs, stimulate
innovation, spur investment, and enhance America’s competitiveness in the global clean energy
race. She’s a regular contributor to NBC’s political talk show, Meet the Press, is writing a book with
her husband on the lessons Michigan’s experience can offer to America, and serves on the board of
directors of The Dow Chemical Company.

Granholm is an honors graduate of both the University of California at Berkeley and Harvard Law
School. She and her husband, Daniel G. Mulhern, have three children.
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CORPORATE
SPONSOR

SPONSORSHIP INVESTMENT: $5,000

Corporate Sponsors are a prestigious group
of companies. Corporate sponsors receive
widespread visibility for their company
through event marketing and post-event
press coverage.

AR s’G’G

THE BENEFITS OF BEING A CORPORATE SPONSOR INCLUDE:

ompany logo prominently placed on the event registration webpage and all marketing materials

C
Company logo with link to Company’s website on event webpage
Company logo included in all print advertising

C

ompany recognition in e-newsletters sent from the Irvine Chamber, UC Irvine Paul Merage
chool of Business and OC METRO’s email — totaling over 50,000 readers

AR

S
Advertisement in Chamber Weekly and IrvineChamber.com for two months

Company name in press releases sent to local and regional media
P

rominent mention in an OC METRO article (print/online) profiling the Business Outlook and its
sponsoring companies

AN\

Exhibit table at the event

Company logo prominently placed on signage at the event

Company logo prominently placed in the event program

Company logo prominently placed on an “electronic banner” at the event
Half-Page advertisement in the event program

1 table for ten guests with prominent table placement

Host dignitary at sponsor’s table during event

ARt s_2a2ss

TOTAL VALUE: $7,500

W.Irvinebusinessoutlook.com - 949.660.9112




ASSOCIATE
SPONSOR

SPONSORSHIP INVESTMENT: $2,500

Associate Sponsors represent a group of
highly respected businesses. Associate
sponsors gain widespread visibility for their
company through event marketing and post-
event coverage.

AR s’G’G

THE BENEFITS OF BEING AN ASSOCIATE SPONSOR INCLUDE:

ompany logo prominently placed on the event registration webpage and all marketing materials

C
Company logo with link to Company’s website on event webpage
Company logo included in all print advertising

C

ompany recognition in e-newsletters sent from the Irvine Chamber, UC Irvine Paul Merage
School of Business and OC METRO’s email — totaling over 50,000 readers

ARt

Company name in press releases sent to local and regional media
P

rominent mention in an OC METRO article (print/online) profiling the Business Outlook and its
sponsoring companies

AN\

Exhibit table at the event

Company logo prominently placed on signage at the event

Company logo prominently placed in the event program

Company logo prominently placed on an “electronic banner” at the event
/4-page advertisement in the event program

AMiARRnnunagy

;
1 table for ten guests

TOTAL VALUE: $4,000

W.Irvinebusinessoutlook.com - 949.660.9112




PROMOTIONAL
SPONSOR

SPONSORSHIP INVESTMENT: $1,250

Promotional Sponsors represent a signfiicant
level of support. Promotional sponsors

gain widespread visibility for their company
through event marketing and post-event
press coverage.

AR s’G’G

THE BENEFITS OF BEING A PROMOTIONAL SPONSOR INCLUDE:

Company name on event registration webpage and all marketing materials
Company name with link to Company’s website on event webpage
C

ompany recognition in e-newsletters sent from the Irvine Chamber, UC Irvine Paul Merage
School of Business and OC METRO’s email — totaling over 50,000 readers

A

Company logo prominently placed on signage at the event
Company logo prominently placed in the event program
ompany logo prominently placed on an “electronic banner” at the event

Al

1 table for ten guests

”

TOTAL VALUE: $1,250

W.Irvinebusinessoutlook.com - 949.660.9112




MARKETING
SPONSOR i usss

SPONSORSHIP INVESTMENT: $5,000

The Marketing Sponsor has the exclusive
opportunity to have their logo on a “gift”

or promotional item that each of the 800
attendees receives at the Business Outlook.
The promotional items are placed at each
individual seat.

AR s’G’G

THE BENEFITS OF BEING THE MARKETING SPONSOR INCLUDE:

ompany name on promotional item placed at each individual seat

C

Company name on marketing materials

Company name with link to Company’s website on event webpage
C

ompany recognition in e-newsletters sent from the Irvine Chamber, UC Irvine Paul Merage
School of Business and OC METRO’s email — totaling over 50,000 readers

AR

Company logo prominently placed on signage at the event
ompany logo prominently placed in the event program
1

At

table for ten guests

”

TOTAL VALUE: $5,000

W.Irvinebusinessoutlook.com - 949.660.9112
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This annual event is supported by some

of the most influential and visible Orange
County companies who recognize the value
of being seen by more than 800 professionals
and executives attending the conference or
who visit the event website.
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We dontjust promisegrat qualty... e put it on paper!
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